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Abstract 

This study explores the significant influence of social media on user behaviour, highlighting 

its effects on communication, identity, consumption, and mental health. Drawing upon 

extensive literature review, case studies, surveys, and data analysis, the paper provides a 

comprehensive view of how social media platforms shape modern society. Results indicate 

both positive and negative outcomes, from enhanced connectivity and learning to privacy 

concerns, misinformation, and behavioural addictions. The findings offer insights for 

educators, policymakers, and technology developers to ensure responsible social media use. 
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Introduction 

In the past two decades, social media has become an integral part of everyday life, influencing 

how people communicate, socialize, and consume information. Platforms such as Facebook, 

Instagram, Twitter (X), TikTok, and LinkedIn collectively host billions of users worldwide, 

making them central to social and cultural exchange. This paper aims to investigate the 

multiple dimensions of social media's influence on user behaviour, focusing on psychological, 

social, and economic aspects. 

Literature Review 

Existing studies demonstrate that social media usage is strongly correlated with behavioural 

changes. Researchers have found links between frequent social media use and phenomena 

such as online identity formation, peer influence, and impulsive consumption. For instance, 

Kaplan & Haenlein (2010) highlight its marketing potential, while Boyd (2014) discusses its 

implications for youth culture. Ellison & Boyd (2013) emphasize the role of sociality through 

online networks. Recent research also indicates rising concerns around misinformation, 

political manipulation, and mental health effects. These findings suggest the need for deeper 

exploration of behavioural impacts. 
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Kaplan & Haenlein (2010) highlight its marketing potential, while Boyd (2014) discusses its 

implications for youth culture. Ellison & Boyd (2013) emphasize the role of sociality through 

online networks. Recent research also indicates rising concerns around misinformation, 

political manipulation, and mental health effects. These findings suggest the need for deeper 

exploration of behavioural impacts. 

Methodology 

The methodology combines both qualitative and quantitative approaches. Data was collected 

through a structured questionnaire distributed among 500 participants across different age 

groups and professions. In addition, digital ethnography was conducted by observing online 

interactions across major platforms. Data analysis included regression analysis, correlation 

studies, and thematic categorization. 

Case Study 

To better understand behavioural impacts, a focused case study was conducted on university 

students. The study explored patterns of Instagram and TikTok usage among 250 students. 

Participants were asked about their daily usage, emotional responses, purchasing habits, and 

self-perception influenced by online interactions. 



  International Journal of Advanced Research in  ISSN: 2278-6244 

 IT and Engineering  Impact Factor: 7.436 
 

Vol. 12 | No. 6 | June 2023 www.garph.co.uk IJARIE | 87 
 

Table 1: Usage Hours, Self-Esteem, and Online Purchases 

Usage Hours Users (%) Self-Esteem 
Impact (Scale 1-
10) 

Online Purchases 
(%) 

<1 hr 12 7.5 8 

1-3 hrs 38 6.2 28 

3-5 hrs 33 5.1 55 

>5 hrs 17 4.3 72 

 

 

Figure 1: Correlation between social media usage and online purchase behaviour. 

 

Figure 2: Decline in self-esteem scores with increased hours of social media usage. 
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Results 

The data analysis revealed a strong correlation between heavy social media use and 

behavioural changes. Participants with higher daily usage reported lower self-esteem, greater 

impulsivity in online purchases, and increased reliance on digital validation (likes, comments, 

shares). Regression analysis confirmed that time spent online significantly predicts online 

spending behaviour and psychological well-being. 
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spending behaviour and psychological well-being. 

Future Directions 

Further research should examine how artificial intelligence and recommendation algorithms 

shape user behaviour. In addition, studies on long-term consequences of social media 

exposure are necessary, particularly regarding mental health, political polarization, and social 

cohesion. Comparative studies across cultures and age groups would provide a deeper 

understanding of the phenomenon. 

Conclusion 

This study emphasizes the profound role social media plays in shaping modern user 

behaviour. While it fosters connectivity and economic opportunities, it also presents risks 

such as addiction, misinformation, and reduced self-esteem. Balancing innovation with 

regulation will be critical for ensuring the responsible development of digital platforms. 
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